111 ;; % ¥ 2 ;EF & 3%7??_-2 ?1 éﬁllz. 3. 10;@%
3 2 2 - % P 111 » 28 fr d AR 112.4.11)3d 3
1Ra o T 212 2R ¥z T TS IE % | H T & 3 U1HERR 25 fegied | £(112.5.18)i 6
W.- ‘% “—-% g =s % x % f ﬁ % ﬁ"‘ z '& #J:}iﬁh"’ *ﬁﬁ‘i&i NIEER% 25 %?’rii»%gi(llliﬂ)Zi@
MN3EER>FR%
E ¥-3 ¥ - & = ¥ = & = 5 v £ E
E
5 - 58 -8y - 5 =g - g ¥ -5 - g -8y 3
(i e g P g = # E g P g P (in g P g P i P g P g P
A ¥ A ¥ A ¥ A ¥ Gl ¥ Gl ¥ Gl ¥ Gl ¥
Fr-Ee GEHB) (-) (=) 5 5 ) I AT 2 2
English (Reading & Writing ( 1 )(2) Workplace English
Fr-wme (W) (-) (=) FE B hE(- (= )*
2 2 2 2 . 2% 2 2% 2
English (Listening & Speaking)(1)(2) Second Foreign Language(1)(2)
CedRET P
Chinese Speech & Writing
LR R N ;ﬁ
Chinese Literature Appreciation AR B itk
Leo¥ 2 BT 2 2 2 2 History and Culture 2% 2
Chinese Writing
N E Y
Life Education in Reading and Writing
AL g A AR EVLEE R & AR ” s 5
Economics and Life Appreciation of Aesthetics
G i A e 3 # ok > % ,
Introduction to Social Sciences The Music of World
A g -k F W LA i RRAR I 38
X T Introduction to Law ) ) ) ) Physical Education 0 2 0 2 Social Science Course 2 2 2 2 g
PTNE S
Psychology
Ak g BRI
News Interpretation and Analysis
ALg-EFELE
Law and life
f B B R (- )
Introduction to Computer Science 1 2 1 2
H2)
Basic Statistics
PAABPKTERYHR (- ) (Z)
All-out Defense Education Military 0 2 0 2
Training(1)(2)
Wi (-) (=) P I I I
Physical Education(1)(2)
b3t (12) | 16 | (0) | 14 9 ®) 10 @ 6 T 2 2 2) 2
, &g
F 2§ Management 3 3 Introduction  of  Hospitality 3 3
Management
. PRAZE T8 £IRT
= 3 3 12
5 Service Design and Innovation g
5 25 aF A
% PR A2 ? m
3 3
Service Management
T3 @ | 3 T3 @ | 3| ® ]| s i




111 ;; % ¥2 ;5; ﬁcﬁzé g égllz. 3. 10;ﬁg
o . » . o Jpge A ’ s 4 111 ¥ 280 Pl fog(112.4. 1)
W2FRefer § LB RATFRAH PR v & JIH 0 FARTR L TR e S
MN3EER>FR%
o . R RA R Y (D)
74§ Marketing 3 Consumer Behavior 3 3 Campus Internships(2) ! 2
oA E i 3 3 [FiT# 2 2 fm tu?% ﬁtﬁ %1%1 keti 2 2
&A% Economics Research methods l\l/};r:gelr(r)lx; t arketing
T AR RR ) ) PAAs g 3L ) )
Dimensional Media Design Financial Management
- P e .
ﬂz Product and Brand 2 2 i fif:t éLtl(l & g g(—l ))(2) 1 2 1
i3 Management .
R Y (=) 1 2 o Sy 1
Campus Internships(1) Field Study
R, FH R ER
€ o 1 2 Cases Studies for Marketing 2
Lectures on Hospitality
Management
SHR G S [ E] 5
Marketing Research Yook @y Strategy Management
FE® (-)(=) 10 10 66
=T 3 g 55 .
o #le g Internship(I)(2) 4
E § B A P e 2 ) |EERRIRFA 2 2 § &4 2 2 g
g Introduction to The MICE Industry on Exhibition Management M.I.C.E. Marketing
; Manage
? ment
Ei PR 25 8 AR RG]
Ho Tour Planning and Incentive 2 2
kiR Travel
~ B R PR 3 TEE 2 2
o %% The Introduction of Hospitality Catering Management
o~ (7 [BLX F 72 Tourism 2
3
e ® 6 5 ke &) 9 (10) 12 ke (10) (10) ke ® 10 (6)




111§§§§3 ngﬁ ,"é%ﬁ_-é ?1 25112. 3.
S 22, 2 2 - % % 111 %28y KRR 112. 4.
] = B8 ¥ X 212 2R *E%g = '§ B % JH s % 2 N1 ERS 288 feakied § ¢ (112.5.
R 2R g BB AP ERGTH PR L v EFIHHL "*ﬁﬁﬁ% NIBERY 28 %e;ﬁssggg(m.s.
MN3EER>FR%
5 - E $ - & = I # § v & &
2 ¥ 2 53 - - g -8y 3
s A g P (in e g P P (in e g P g
A ki A ik #ic A #i A
(- ] ‘%ﬂ?ﬂ'—fﬁ%ﬁﬁ PNENTIA
IF;?r esentation Skills 2 Transaction Management & 2 Public Relations 2 2
Sales Skill Management
5 ANt PSS L 2 RETERFHFRER I
Multimedia Design 2 l\jl‘—e(filia‘ Relz tions Practice Hospitality and M.I.C.E. 2 2
Marketing Management
—’_rL ﬁ,];\ = @E%Mﬁ‘?g 2
= &y o 2 |Customer Relationship
i## |Creativity and Thinking
3 Management
B4R 22 21 21 Medi i 2 &
Advertising Practice 2 |¥5 ## Media Design E
i 74 2 H
Digital Marketing @
18
g
¢ Ew> AP ERIE R &
e 2 |¥%#5%= 2% Cruise 2 Activities Plannin 2 2 1
English for MICE Industry T O[g) eration i
% AR R B 05 % 2 Y ,
fa Principles and Practice of Tour MICE English Advanced 2 2 &
32’37 ¥ ﬁ Conducting level e
ig |32 R ¢ EERFER 2 ¢ B pir ) 3,3
LW Advanced English for MICE MI C‘ E F‘in:ncial Plannin 2 i3
2 4 Industry T & J:-
EEELZFIL EREZIRETF L 4
Convention Project 2 M.I.C.E. customer service 2 f:
Management and quality management o
RE 7 it | 6
Curatorial Practice i
PR A (7 4 E ey Brid FThem
Service Markting 2 B 2 Hospitality Human 2 2
Travel Agency Management
Resourece Management
Wk |REE CERiar it 2 plERGI g
12 sz |Accounting for The Hospitality 2 |Introduction to Beverages and Entrepreneurship Planning 2
ﬁ: F’ Industry Tasting and Management
Menu Design
e (2) 12 ke ® 16 . T3 (10) 10 )




mgzaiiay anedrguns e
, ., $ 289 i i
R % e % g & T4 % ,:*‘ T & '*'Jiiﬂh',ﬁ %ﬂtﬁﬁ‘i? % 111§§§2}; %§§§ FekArt R € (112.5. 18&;@
B~

#oir ¢ %(112.5.31
113 5 & g5

b2
J4
<
My
R
&
&
,\-
4%
m
\\ N
iy

Pty

i

oo s wn e

AP Ee IR ER LG 134%‘39(51‘*5'» 238 F A4 ~frim B 128 4~ kT3 66 F 4 ~EBIEI8F L)
WIATIHEER T 18 B e ’&% ERB(ZBABKE L - BREZFMA)I 7 KLOEL

Q?F? %sﬁg‘f;!p % 10 5‘?/,,\ : }Eﬁ 39 ’i:"«‘ffig fg\-rga%y PEP T ?5? WA R, (Y ’3“"%?—‘?\%—@: .

=BG Y E L fﬁ%j\ﬁ;klé%&ﬁfi "ﬂ:?%,z:? BF e

\.

=\
\
i

N

%i}q{.\:-ﬁ‘lnf; BEELSHcch s FRLAERNKITEz B EIEEEE
k 5L AR S BT R R () B AT OB A B AT B LT Y o TR R 2 B e -




